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ing to the changing needs of 

Florida State students, the 

Career Center is able to pro-

vide up-to-date information 

ranging from interviewing 

techniques to resume writing, 

to networking.   

 

     The Career Center supports 

students in becoming successful 

leaders and business profession-

als through career development 

assistance. Students can find a 

variety of services offered to 

meet their individual needs.  

Services offered by the Career 

Center are available for all Flor-

ida State students at  no cost.  

     Some of the more research 

based services offered by the 

Career Center include drop-in 

advising and career counseling. 

Many of these services are bene-

ficial for students who come to 

college feeling lost and uncertain 

of their career choice.  

     Yet for students who come to 

college already set on a career 

path, services they might find 

helpful include workshops, ca-

reer expos, and assistance in 

finding internships and full time 

job positions. 

Many of those 

services, allow 

students to 

learn the ins-

and-outs of 

their career 

field.   

     While many 

of the services 

offered by the 

Career Center 

focus on re-

search, many 

more specialize 

in skill develop-

ment. Services such as the re-

sume and cover letter critique, 

the Mock Interview program, and 

the portfolio building website all 

give students the opportunity to 

practice using various skills.  

     The Career Center continues 

to evolve year to year. By adapt-

Donõt Get Mad: Visit  the Career Center 

Spring 2010 Dates to Remember  

Part-time Job Fair: January 7, 2010 

Mock Interviews:   January 25th  -  April 2nd 

                                (Open sign-up January 18th)  

Engineering Day:   January 20, 2010  

Seminole Futures: January  21, 2010  

Education and Library Exposition: April 27, 2010  
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Highlights 



òThese should 

be held more 

often (once/ 

twice a se-

mester)ó 

-Student  

comment 

òLoved this. 

Thanks for the 

help!ó 

-Student  

comment 

Students networking with Tallahassee professionals as 

they try to find part time jobs. 

òPlenty of 

opportunitiesó  

- Student 

comment 

òThis could not 

have been 

better 

organized! 

From the 

moment I 

parked there 

was an 

overwhelming 

sense of 

organization! 

We met a 

LARGE number 

of potential 

hires. Thank 

you.ó 

- Employer  

comment 

Working Hard for the Part-time Money 
The Career Center assist students in their job pursuits.  

     The Part-time Job Fair 

enlisted a variety of employ-

ers for students to network 

with. Several companies 

were represented, including 

PATLive, Big Brothers Big 

Sisters of the Big Bend,  

Buckle, and Tallahassee-

Leon County Civic Center.  

"I think that for the first time we 

had a very good turnout. I think we 

had about  27 employers that actu-

ally  were there,ó says Dr. Juliette 

McDonald, the Career Center Pro-

gram Director.  

         While the students moved 

freely about the room, employers 

remained stationary. Each em-

ployer received an area wherein, 

they spoke with students individu-

ally and set up company displays.       

        The Career Center had a phe-

nomenal turn out for their first Part

-time Job Fair. With many favorable 

comments from employers, the 

Career Center plans to host a Part-

time Job Fair on January 7, 2010 

from 10amñ2pm in the Union 

Ballrooms.  

   

     Over 1,200 students 

made their way to the 

Florida State Ballrooms 

to participate in the Ca-

reer Center's first Part-

Time Job Fair August 

27th . 
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      The Career Center Portfolio al-

lows students to document and 

organize their skills and abilities in 

an online platform. This service 

gives students a way to provide 

employers with supplementary ma-

terials that demonstrate a studentõs 

work.                

    Students can create their own 

portfolio by logging on to Black-

board, selecting the òSecure Appsó 

tab, and then clicking on òCareer 

Center Portfolio.ó This site contains 

a first time user tour available for 

students who are unfamiliar with 

the online service.  

     Each year the Career Center host 

the Career Portfolio Contest and 

pays students to jumpstart their 

careers online. The winner receives 

a $500.00 scholarship. Second 

place receives a $300.00 scholar-

ship and third place receives a 

$200.00 scholarship.  

      Students are responsible for 

creating a skills matrix, uploading a 

resume, providing two reference 

letters, and uploading three exam-

ples of their work. 

    To participate in the contest, con-

testants must currently be enrolled 

Florida State students. Each con-

testant can only submit one entry  

and must remember that all entries 

are finalized once submitted.   

     To see the winners for Fall 2009 

check out   

Career.fsu.edu/portfolio/. 

Approved by the Career Center 

Students must take three steps in 

order to gain recognition for intern-

ships through this program .  

Step 1: Complete the Co-op/Intern 

Student Placement Report  

Step 2: After receiving approval for 

Step 1  via email, complete and sub-

mit the following forms:  

Learning Objectives 

Follow-up Report 

Student Final Performance Report 

Employer Performance Evaluation  

Step 3:Pick up your Certificate at the 

Career Center.  

For more information visit: 

 http://career.fsu.edu/cicp/  

     See a need! Fill a need! The Career Center did 

just that with the creation of the Career Internship 

Certificate Program. This program helps students 

receive recognition for current or past internships. 

If a studentõs academic program fails to provide 

college credit for internships, this program still 

gives students the chance to receive recognition 

for their hard work. Or if students have an intern-

ship they completed two semesters ago they can 

receive acknowledgement for their internship 

through a certificate of completion.   

To qualify for this program students must have an 

internship that is 

Comprised of Major/Minor or career-related 

duties & responsibilities 

Minimum of 6 weeks in duration 

Minimum of 10 work hours per week 

Current, completed within the  last two semes-

ters, or completed up to one year after gradua-

tion 

 

Career Center Portfolio  

                   Career Internship Certificate Program (CICP) 
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Stephanie Sisco is one of the many students at Florida State 

University who took advantage of an internship and agree 

that the experience is life changing. Below, Stephanie 

speaks about her summer internship with Country Living in 

New York.  

 

1. Please tell us about your internship posi-

tion. 

     At Country Living, I was an intern for the 

Director of the Style & Market Department. 

This department is in charge of creating the 

settings you see in each issue: the décor of 

the homes, the holiday decoration, and the 

products they choose to feature. Country 

Living offered me opportunities to become  

hands-on right from the start. My first week 

I was asked to attend an off-site photo 

shoot in northern New York. 

2. What did your day-to-day responsibilities include? 

     Each day held a new surprise! I learned never to expect too much 

because something else always seems to pop up in the magazine in-

dustry. I would arrive at the office 15 minutes before my scheduled 

start time to get my coffee and  check emails. Those e-mails would 

most likely determine the dayõs activities. Depending on what stories I 

was assigned to, I would contact vendors in search of products to fea-

ture, research past issues of our magazine and those of our competi-

tors to ensure originality in our upcoming issue or to get inspiration for 

a future story or help at the in-house photo studio with a small scale 

photo shoot.  

3. How were you able to network with other business professionals? 

     Once I got to know the employees at Country Living, I shared with 

them my passion for food and they encouraged me to pursue that 

passion within the magazine industry. They passed along invites to 

press events dealing with food (including the New York City Fancy 

Foods Showña convention center FILLED with the latest  and greatest 

food products!) and eventually helped me get in touch with an editor at 

Food Network Magazine (where I am currently interning). I still main-

tain contact with all vendors and PR people I met through all of the 

summerõs experiences. 

4. What was the greatest lesson you learned at your internship? 

     Always be open and ready for anything. By doing this, you allow 

yourself to experience all aspects of the industry and better determine 

if that is where you want to end up. Also, do NOT  hide your passions. 

By sharing your hobbies or interest with others, you may receive fur-

ther direction in your life and career.  

5. How do you feel this internship will help you in the fu-

ture? 

     It has already helped me! I have made contacts and 

friendships that will last a lifetime. In this industry, it 

seems that everyone knows everyone, or if they donõt, they 

certainly can point you in the direction of someone who 

does. 

6. Why would you encourage other students to pursue  

internships? 

     My internships have proven to be the greatest learning 

experiences of my life. There is something about being in 

the real world and seeing the results your hard work helps 

to produce. For me, it has solidified my desire to enter into the maga-

zine industry.  

Student Spotlight  featuring  Stephanie Sisco 
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ȰInternships allow you to 

get real-world experience 

that is different from 

anything you may learn in 

a classroom. It provides a 

sense of accomplishment, 

fulfillment, and hopefully 

direction for your future. 

Give it your all and be 

open to all learning 

opportunities that may 

ÃÏÍÅ ÙÏÕÒ ×ÁÙȢȱ 



     An internship benefits both students and 

employers. It gives students hands-on experi-

ence and employers the chance the train dy-

namic leaders for their company. Buckle uses 

internships because of their effectiveness and 

Recruiting Coordinator, Jaime Banzhaf, tells us 

why.    

1) What do  you look for in a candidates who 

apply for your internships? 

Jaime: Internship candidates for Buckle need to 

be students who are highly motivated, goal-

oriented, self-initiators and like to move quick 

on their feet.  We want stu-

dents that love interacting 

with people and have very 

strong communication skillsñ

as well as a fashion 

sense.  Students that like to 

make decisions and have 

leadership qualities thrive in 

our internship program.  We 

are looking for entrepreneurial

-minded students that want to 

bring their own ideas to our internship and put 

their ideas into action.  

Can you describe what the internship experi-

ence is like at Buckle? 

Jaime: The Sales and Management Internship 

at Buckle is a 3-4 month taste of our Manage-

ment Development Program. 

In the first month students learn what itõs like to 

work at Buckleñso they learn about our prod-

ucts, services and our salesmanship proc-

ess.  They are leaders on our team as 

well.  They work out of a structured Internship 

Manual with Action Lists, educational pieces 

and many reviews.  They also utilize our Man-

agement, educational videos and business 

builders.  

In the 2nd month, they get to actually market a 

product to the guest.  For example, a student 

could choose to market shoes and grow our 

shoe business.  They would learn about the 

shoes, teach the team about the foot-

wear that we carry, merchandise the 

shoe tables and towers and track the 

sales of shoes to see if their educa-

tional and merchandising plans actu-

ally impact business.  

In the 3rd month, they get to activate 

their own learning, so the student 

could learn more about the Human 

Resource side of Buckle and help re-

cruit, interview, hire and train appli-

cants.  They could go more into the 

Visual Merchandising side of the busi-

ness and help sup-

port the look of the 

store.  Or they could 

choose to learn more 

about education at 

Buckle and our lead-

ership pro-

gram.  Throughout the 

entire program they 

are an active sales 

teammate on our floor as well and will 

have experiences in all of these ar-

eas.  

The purpose of our internship program 

is to show students what itõs like to 

help run a Buckle store.  It helps to 

open their minds to another career 

opportunity.  

What do you expect your interns to 

learn at the conclusion of the intern-

ship? 

Jaime: What itõs like to run your own 

small business, how many decisions 

are made on a daily basis and how you 

have to surround yourself with the 

right people to help your business 

grow.  Ultimately, we want them to 

decide whether or not our Manage-

ment Development Program would be 

a good career option for them upon 

graduation.  

As an employer, why are internships impor-

tant? 

Jaime: Internships are so important for 

Buckle because it helps students learn 

more about Buckle, our culture and career 

opportunities, so that they can make an 

educated career decision upon gradua-

tion.  Many times, students donõt think of 

retail as a òcareeró option and we want to 

break down some of those retail myths and 

show students why working at Buckle may 

be a great opportunity for them.  Intern-

ships are a great way to do this because 

students can put their business, fashion, 

and communication knowledge into action 

at an actual small business.  

5) How can interns maintain professional 

relationships once the internship is 

over?  

Jaime: They can continue to work with us 

Part-time while they finish school.  They can 

keep in touch with their Store Manager 

about opportunities and openings through-

out the school year.  If it was a good match 

for Buckle and for the student, then typi-

cally they will be offered a position in our 

Management Development Program at the 

end of their internship.  Whether or not, 

they work with us during the school year is 

up to the student and their class load.  We 

want to allow the students to do what is 

best for their education.  

 
 

                                                                       Gives us the Scoop! 
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